Colin
Costello

OBJECTIVE: To entertain, have fun and keep my daughters in riding lessons.
EDUCATION

1986 BA Advertising, Pennsylvania State University

1987 School of Visual Arts, New York
EMPLOYMENT

2003-2006 VP, Group Creative Director, Burrell, Chicago
Toyota, McDonald’s, Verizon

2002-2003 Freelance Copywriter
AKA Advertising, Grey, Chisholm-Mingo Group, Hanson Dodge
Accounts: Footlocker, Pepsi, Michelob, Canon, Trek Bikes

1998-2002 VP/Group Creative Director, FCB Chicago
Gatorade, Dr. Pepper -7UP, Coors Brewing

1996-1997 Associate Creative Director, Spike/DDB New York
Budweiser, Showtime, Fox Sports, Finish Line

1994-1998 Associate Creative Director, DDB Chicago
Budweiser, McDonald’s

1991-1994 Copywriter, Bloom FCA then Publicis Bloom, New York
Poppycock Popcorn, Miller Brewing, Jergens, Greyhound, US Army,
Toys R Us

1989-1991 Junior Copywriter, Keyes Martin, New Jersey
United Way, Port Authority, AT&T

AWARDS Yes. Lots of them.



